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Purchased prior to march 2020.
Items for home. 
1. Dinnerware.
2. Laundry basin. 
3. Furniture. 
Items for school. 
1. Laptop.
2. Stationary.
3. Revision materials. 
Items for everyday use. 
1. Cooking oil.
2. Cereals. 
3. Vegetables. 
Purchased after March 2020.
Items for home. 
1. Cooker.
Items for school. 
1. Notebooks.
Items for everyday use. 
1. Cereals.  
There are various purchases that I made which can be classified as wants or needs based on how important they were and the necessity. Most of the items for home were wants as it was easy and comfortable to do without them. Wants include, dinnerware, laundry basin and furniture as well. Laptop was a need because it was a requirement for my admission in school and it was important for online learning. Most of the purchases which fall under the need’s category were those used for every day since there is no way I can do without food. before march 2020, my expenditure was mainly based on the wants that I felt were important to make my home and school life more comfortable. 
My decision-making path was emotional because I used to purchase items not necessarily because I needed them but because I liked to use or be displayed in my house. I’m usually a person who can spend on purchases that improve the appearance and my comfortability in the house or school. I can therefore spend so much to acquire items which are not urgent or important. 
Since the coronavirus pandemic, the motivation behind different purchase changed and I would be very cautious and keen to buy only the items which were necessary and could not be substituted. My motivation from march 2020 was therefore based on logic or cognitive factors. The income reduced and therefore one had to cut on expenditure in order to survive. The purchases since then had to be well planned and evaluated before making a decision to purchase what is needed more. 
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